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Oépa: Evnuépwon yio cUPPETOX 0TNV £épguva PE TiTAO “MaykUTTpio TTOOOTIKN £épEUVa
avapeoo o€ dropa 11-18 eTwv pe BEPa TNV EVOOXOANON TWV VEWV UE TA TUXEPA

Trouyvidia”

AyatrnToi yoveig/kndeuodveg,

H EBvikn Apxn Zroixnudatwy (EAZ) €xer e€ouciodotrioel TOUG Opyaviououg €PEUVWV Kal
oupBouAeuTikwy uttnpeoiwy Insights Market Research (IMR) kai Greo Evidence Insights va
diegayouv épeuva avaueoa o€ padnTég MNupvaaoiwv kar Aukeiwv Pe TiTho “ Maykutrpia MoooTIkA
‘Epeuva yia tn Zuppetox Twv Néwv tng Kotmpou (11-18 etwv) ota Tuxepd Maixvidia». To
OXOAgio oag €xel €TMAEyEl va CUPUETAOXEI O QUTH TNV €PEUVA KAl YIO TOV OKOTTO QuTO
TTapaTiOEVTal TTAPOKATW CNUAVTIKEG TTANPOPOPIEG OXETIKA E TO TTEPIEXOMEVO KAl TOUG OTOXOUG
NG, YIa KOAUTEPN EVNUEPWOT] OAG.

H EBvikn Apxn Zroixnudtwy (NBA) 16p08nke 10 2012 Kai SIETTETAI ATTO TOV TTEPI ZTOIXNUATWY
Noépo 37 (I). Zro Aaiclo Tng euBUVNG TNG yIa TNV ETTOTITEIA TOU OTOIXNMATOG KAl TWV TUXEPWV
maixvidlwv otnv Kumrpo, n EBvikA Apxn Ztoixnudtwv Oie€dyel €peuva yia BEuaTa TTOU
oxeTifovtal pe 1o TEdio auTd. ZKOTTOG TNG CUYKEKPIMEVNG £PEUVOG Eival va ESOKPIBWOEI TRV
U@IoTaEVN KaTtdoTaon otnv KUTrpo o€ oXéon ME TV EvaoXOAnon Twv VEWV HE TA
TUXEPA TTaIXVIOIO KUpiWG OCOV agopd T TTOCOOTA TNG CUMMPETOXNAG TWV VEWV O€ TUXEPd
Taixvidla, TIC APVNTIKEG ETTITITWOEIG TIOU TTPOKUTITOUV aTTd QUTd, TA TTOCO0TA TNG
TTPORANUATIKAG evaoxOAnong Kal Toug AGyoug TTou odnyouv OTnv evaoxoAnon PE Ta TUxePd
TTaiyvidia.

H oupueToxh Tou TTaudloU oag aTnv £peuva auTr] aTn BAcn evog douNuEVOU EpwTnUaToAoyiou
di1apkelag 30 TrePITTOU AETTTWY, TO OTT0I0 Ba CUPTTIANPWOEI pe TNV KaBodrynon epeuvnTh eviog
TOU OXOAIKOU XWPEOU, KPIVETAI GNPAVTIKA YA T VEOAQIA TOU TOTTOU Yag. Ta atmmoTeAéOHATA TNG
Ba TTapéxouv otnv EBvIkN Apxn ZToiXNUATWY KAAUTEPN avTiAnwn yia Tov Babud evaoxoAnong
TWV VEWV JE TA TUXEPA TTaIXVidIO KAl Ba cUPBAAOUY OTRV EKTTANPWON TNG UBUVNG TNG YIa TNV
OTTOTEAEGMATIK) EQAPHOYR TTPOANTITIKWY HETPWYV KOI METPWYV AVTIMETWITIONS YIA TV
MPOOTACIA TWV VEWV aTTd TOV €81I0UO OTA TUXEPA TraiXVidia, aAAd kKal oTn Siapdépewon
Hiag EBvIKNAG ZTPATNYIKAG VIO TO CNMAVTIKG auTo B&la.

O1 TAnpo@opieg TTou Ba cuAAeXBoUV Ba gival aTTOAUTO EPTTIOTEUTIKES KOl Ba XxpnoiuoTToinbouv
QTTOKAEIOTIKA YIO TOUG OKOTTOUG TNG OUYKEKPIPEVNG €peuvag. Alao@aAifeTal n avwvudia Twv
OUUMETEXOVTWYV, KaBWwg Oev Ba OulAexBouv TPOOWTTIKA OTOIXEiO (6TTWG TT.X.
OVOMOTETTWVUHO) KATA T SIAPKEIN TNG OUVEVTEUENG.

H cuppueToxr Tou Taudiol oag oTnv TTapouoa EPEUva gival EVTEAWG €0EAOVTIKN Kal TTPOUTTOBETEI
TN OUYKOTABEON TWV YOVEWV/KNOEPNOVWY TOU. € TTEPITITWON TTOU BEV BEAETE VO CUUUETEXEI TO
TTaudi oag oTnv £peuva, TTAPOAKOAW CUNTTIANPWOTE TO OXETIKO éviutro. Emonuaivetal 611 10
Taidi pTTopei va atrooupBei atmd Tnv €peuva o€ OTTOIOOATIOTE ONMEIO, XWPIG OTTOIECONTTOTE
OUVETTEIEG.

Ma otroiecdATTOTE TTANPOYOPIES, EPWTACEIS H/Kal TTAPATTOVA OXETIKA HE T dIEEAywyn TNG
£PEUVAG, TTOPAKOAW ETTIKOIVWVAOTE OTO TNAEQWVO 22265153 1 atmooTeiAeTE NAEKTPOVIKS
MAvupa oTo charalambous.na@unic.ac.cy Kai kyriakidou.k@unic.ac.cy.
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