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Ofua: Evnuépwon yio cuppeToxn otnv épsuva PE TitAo “Maykutrpio MoooTtikn ‘Epsuva
via Tn ZuppeToxn Twv Néwv Tne Kutrpou (11-18 eTwv) ota Tuxepd Maiyxvidia”

AyatrnToi véol Kal VEEG,

H EBvikn Apxn Zroixnudatwyv (EAX) €xel €€ouciodoTtrioel TOUG OPYavIOUOUG EPEUVWIV Kal
oupBouAeuTikwy uTTnpeoiwy Insights Market Research (IMR) kai Greo Evidence Insights na
diegayouy épeuva avaueoa ae padnTég MNupvaoiwv kal Aukeiwv pe TiTho “ MNaykuTrpia MoooTIkKA
‘Epeuva yia tn Zuppetoxn Twv Néwv tng Kutrpou (11-18 e1wv) ota Tuxepd Maiyvidiay. To
OXOA&io 0aG €xel ETTIAEYEI VO CUPPETAOXEI O€ QUTA TNV £€pEUVA Kal yIa TOv OKOTTO auTd Ba Bpeite
TTAPOKATW ONHAVTIKEG TTANPOPOPIEG OXETIKA PE TO TTEPIEXOUEVO Kal TOUG OTOXOUG TNG, Yia
KOAUTEPN EVNPEPWOT) GOG.

H EBvikn Apxn Zroixnudtwyv (NBA) 16p0Bnke 10 2012 kai SIETTETAI ATTO TOV TTEPI ZTOIXNUATWY
No6po 37 (I). ZTo TAaiclo Tng euBUVNG TNG YIa TNV ETTOTITEIA TOU OTOIXNMOTOG KAl TWV TUXEPWV
maixvidlwv otnv Kutrpo, n EBvikA Apxn Ztoixnudtwyv diedyel €peuva yia BEuaTa TTOU
oxetifovTal he 1o eSO AUTO. ZKOTTOG TNG CUYKEKPIMEVNG £PEUvVAC gival va eEaKPIBWOEI TNV
u@IoTauevn KataoTaon otnv KOTTpo o€ ox€on PE TNV evaoXoAnon Twv VEWV JE Ta Tuxepd
TTauyvidla, Kupiwg 6oov agopd Ta TTOOOOTA TNG CUMMPETOXNG TOUG O€ AUTA, TIC APVNTIKEG
EMTITWOEIG TTOU TTPOKUTITOUV ATTO QUTA, TA TTOCOC0TA TNG TTPORANMATIKAG £vaoXOAnong Kai
TOUG AGYOUG TTOU 0dNYyoUV OTNV eVAOXOANoN PE TA TUXEPA TTaIXVIdIA.

H ouppetox oag otnv épeuva auTr TTPOUTTOBETE TN CUPTTANPWON €VOG €PWTNUATOAOYIOU
OI1dpkelag 30 Trepitrou AeTTTWV, KATI TO OTT0i0 Ba yivel e TRV KaBodrynon epsuvnTr géoa otnv
1d¢N oag. Ta amoteAéopard TnG £peuvag Ba Trapéxouv otnv EBviKA ApxA ZToixnudtwv
KoAUTEPN avTiAnwn yia Tov BaBud evaoxOAnong Twv VEWV HE Ta TUXEpd Traixvidia kal Ba
OUMBAAoUY OTNV EKTTAAPWON TNG €UBUVNG TNG YIA TNV ATTOTEAECHATIKI EQAPHOYT TTPOANTITIKWY
METPWY KAl PETPWV QVTIMETWTTIONG VI TNV TTPOCTACIO TwV VEWV amd Tov €6iI0ud oTa
TUXEPA TTaIXVidIAL.

O1 mAnpo@opieg Tou Ba OuAAexBoUv Ba cgival AaTTOAUTA EMTTIOTEUTIKEG Kal Oa
XPNOIHOTToIN0oUV ATTOKAEIOTIKA YIO TOUG OKOTOUG TNG OUYKEKPIMEVNG EPEUVAG.
Alao@alifeTal n avwvupia oag, KaBwg dev 0a cuAAeEXOOUV TA TTPOCWTTIKA OAG OTOIXEIN
(6TTWG Tr.X. OVOUOATETTWVUHO) KATA TN SIAPKEIA TNG EPEUVAG.

H ouppeToxn oag oTnv TTapouloa €peuva gival EVTEAWG €BEAOVTIKY KAI O€ TTEPITITWON TTOU &V
OuvaIvouV 01 YoVEig/KNdEPOVEG 0UG VA CUPHPETAOXETE UTTOPOUV VO CUUTTANPWOOUV TO GXETIKO
EvTuTro. AleukpivigeTal 0TI UTTOPEITE va atTooupBeite atTd TNV £pEUva o€ OTTOIOOATIOTE GNEIo,
XWPIG OTTOIEGONTIOTE CUVETTEIEG.
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MNa otmoleo®ATTOTE TTANPOPOPIES, EPWTNACEIG /KAl TTAPATTOVA OXETIKA HE TN dlEEaywyn TNG
£PEUVAG, TTAPOKAAW ETTIKOIVWVHOTE 0TO TNAEQWVO 22265153 | aTOOTEIAETE NAEKTPOVIKO
MAvupa oTo charalambous.na@unic.ac.cy kai kyriakidou.k@unic.ac.cy.
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